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 neW fair in 2011

A total of 106,612 visitors from 110 

countries attended the eighth Inno 

Trans, over 20 per cent more than 

at InnoTrans 2008. At this year’s rail 

technology fair, exhibitor numbers 

rose by 330 and rented space was up 

by 20 per cent, refl ecting substantial 

growth in all the main areas. More 

than half of all exhibitors and visitors 

who attended the leading trade show 

for the industry came from abroad.

Despite the bad weather, the InnoTrans 

open days once again attracted appro-

ximately 14,000 train enthusiasts of all 

ages to the high-tech show on the rail 

track and outdoor display site in Berlin.

Over a period of four days, business 

was brisk: contracts worth millions of 

euros were concluded, numerous trains 

were handed over to buyers, and the 

InnoTrans Convention, Speakers’ Cor-

ner and Career Point were all well re-

ceived, so that trade visitors and ex-

hibitors were highly satisfi ed with 

InnoTrans 2010. Some 97 per cent of the 

visitors surveyed gave the trade show a 

positive rating, up 5 per cent from two 

years ago, and 96 per cent would re-

commend InnoTrans to their colleagues 

or business partners. More than 95 per 

cent plan to attend the next InnoTrans. 

This survey revealed better results than 

at InnoTrans 2008, which had already 

produced high fi gures. Among trade vi-

sitors, the number of decision-makers 

and experts at the fair was also higher 

than in previous years: almost half of 

the trade visitors this year occupied 

senior management positions in their 

companies.

Among exhibitors at InnoTrans 2010, 91 

per cent took away a positive overall 

impression. And the same percentage 

were optimistic about the prospects 

of post-trade-fair follow-up business. 

Nine out of ten survey respondents 

New records and world 

premieres at InnoTrans 2010

would recommend other fi rms to take 

part in InnoTrans. Some 90 per cent of 

exhibitors said they also planned to be 

present at the next InnoTrans in 2012.

 
52 world fi rsts and a wealth 

of innovations

A total of 2,243 exhibitors from 45 coun-

tries showcased their innovative pro-

Siemens presented the new Ve-

laro D to the public for the first ti-

me at InnoTrans. The high-speed 

train is scheduled to operate as 

the ICE 3 between Frankfurt and 

Marseille. 
See   page 9

Premiere for Velaro D

Tognum subsidiary MTU Friedrichs-

hafen and DB RegioNetz Verkehrs 

GmbH have signed a cooperation 

agreement for testing a railcar 

equipped with a hybrid drive sys-

tem. See   page 4

Hybrid drive on test

Thales, Shanghai Electric Corpo-

ration and Shanghai Automation 

Instrumentation Co signed a joint 

venture agreement at InnoTrans 

to enable the creation of a Chinese 

urban rail signalling company.

 
See   page 3

Thales sets a signal

World’s leading trade fair for rail transport technology attracts higher numbers than ever before

Continued on    page 2

Once again, the outdoor display at InnoTrans 2010 drew the crowds. 
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As old marketing hands say, “The 

end of one trade fair is the start of 

the next.” And that is equally true 

of InnoTrans. This year, however, 

that principle takes on additio-

nal signifi cance, as we are loo-

king ahead not just to InnoTrans

2012, but at the same time to 

the new “Public Transport / In-

teriors” trade show in June 

2011. Within InnoTrans, the Pub-

lic Transport and Interiors seg-

ments have grown especially 

strongly, and meanwhile ac-

count for some 30,000 square 

metres of rented display space. 

This growth owes not least to the 

fact that the major conurbations 

in virtually every country are see-

king sustainable mobility solu-

tions. The way that the market is 

evolving also reveals that road 

and rail, tram and bus are beco-

ming more and more closely inte-

grated. We therefore see a huge 

potential for a specialised trade 

fair, and this is echoed by the 

feedback we received from ex-

hibitors in these trade fair seg-

ments at InnoTrans 2010. Among 

those we surveyed, some 63 per 

cent were in favour of the laun-

ching of “Public Transport / Inte-

riors”. We’ve already received in-

itial bookings for display stands, 

and we’ve put the supporting pro-

gramme for PTI 2011 in place. So 

the new international industry 

showcase for local and regional 

public transportation and vehicle 

interiors is gaining traction.
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Matthias Steckmann,

Director Mobility & Services,

Messe Berlin

ducts and services, for the fi rst time 

occupying the entire area of the exhi-

bition grounds by the Berlin radio tower. 

In the 3,500-metre long rail track display 

area, 121 new vehicles were on display, 

30 more than two years ago. For many 

companies, InnoTrans was an impor-

tant venue to premiere their products: 

no fewer than 52 vehicles and compo-

nents were on show for the fi rst time. 

With 81,000 square metres of space 

rented out, the eighth InnoTrans set 

new records, with growth being regis-

tered in all fi ve display sections at the 

fair – Railway Technology, Railway Inf-

rastructure, Public Transport, Interiors 

and Tunnel Construction. 

That was InnoTrans 2010

    Over 20 per cent more trade visitors than two years ago

    17 per cent rise in exhibitors, 20 per cent growth in rented space

    52 world premieres of innovative products

    Millions of euros worth of business concluded

    Exhibitors and visitors highly satisfied

    Railway station fest attracts around 14,000 visitors

    Next InnoTrans from 18 to 21 September 2012
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effective from 1stJanuary 2011

Details and Prices

1	 Title portrait:
The InnoTrans Report is the B2B magazine of the leading 
trade fair for railway technology "InnoTrans" in Berlin. This 
freesheet informs several times a year about the latest deve-
lopments in the railway technology branch.

2	 Circulation:
The InnoTrans Report is directed to "InnoTrans" trade fair 
visitors and reaches approx. 150.000 people of the branch. 
Because of the multilingual appearance of the title you can 
place your advertisements targeted in German, English or 
French, to reach directly your potential customers in their 
mother tongue. This service is unique!

3	 Sizes/Surcharges:
The InnoTrans Report is printed in a newspaper format with 
the size 285 x 400. Advertising sizes: see right. Additional 
techn. costs for advertisements in different languages in the 
single objects: € 990,–

4	 Printing Material/ data transfer:
Files in *.pdf/ *.eps/ *.tiff-format, resolution with at least 300 
dpi/ line drawing with at least 1.000 dpi. Please also fax a 
copy of your ad to: 49 (0) 40 237 14-104. 
Data transfer: E-Mail: distefano@eurailpress.de.  

5	 Note for "non-exhibitors"
Advertisers, who will not exhibit at InnoTrans 2012, pay a 
surcharge of 20% additional to the advertising rate.

6	 Dates

Issue	 Publication Date	 Advertising Copy

1/2011	 20th May 2011	 15th April 2011
focus on topic: Public Transport & Interiors

2/2011	 21st October 2011	 16th September 2011
focus on topic: Railway Technology

1/2012	 24th February 2012	 20th January 2012
focus on topic: Railway Infrastructure

2/2012	 25th May 2012	 20th April 2012
focus on topic: Tunnel Construction

3/2012	 4th August 2012	 20th July 2012
focus on topic: InnoTrans 2012- preview

4/2012	 19th October 2012	 14th September 2012
focus on topic: InnoTrans 2012- review

7	 Discounts
2x= 10% 3x= 15% 4x= 25% 5x= 30% 6x= 35%
No discount on technical costs.
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front cover page

5 colums
248 mm x 65 mm

EUR 5.960,– (4c)

1/2 page

5 colums
248 mm x 185 mm

EUR 9.150,– (4c)

Junior-Page

3 colums
147 mm x 210 mm

EUR 8.120,– (4c)

1/3 page

5 colums
248 mm x 121 mm

EUR 6.790,– (4c)

1/5 page

3 colums
147 mm x 125 mm

EUR 4.620,– (4c)

1/8 page

2 colums
98 mm x 117 mm

EUR 2.995,– (4c)

1/6 page

2 colums
98 mm x 156 mm

EUR 3.990,– (4c)

To all prices the official VAT is added.

For any further questions do not hesitate to contact us. Your contact person is Riccardo di Stefano (distefano@eurailpress.de).  
You will find the contact data on the first page of this media information.
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